
Lucian Bernhard, poster for Preister matches, 1905.
Powerful message with minimal information.



Lucian Bernhard, poster for Stiller shoes, 1912.
Subtle color with the intense red of the shoe.



A.M. Cassandre, poster for the Paris newspaper, 1925.
A pictographic image of MArianne, the symbolic voice of France, 

urgently shouts news received over telegraph wires.



A.M. Cassandre, poster for the North Star train, 1927.
A.M. Cassandre, poster for the ocean liner L'Atlantique, 1931.



Schulz-Neudamm, cinema poster for Metropolis, 1926.
Art Deco conveyed optimism for machines and human progress, 

but here it turns darkly where robots replace people.



Lester Beall, title pages from a brochure, 1935.
Victorian wood type contrasts with sans-serif type and photog-

raphy contrasts with drawing.



Lester Beall, poster, 1937.
The benefits of electricity were presented through signs under-

standable by illiterate audiences.



Alexey Brodovitch (art director) and Man Ray (photographer), 
pages from Harper's Bazaar, 1934.

The figure's oblique thrust inspired a dynamic typographic 
page.



A.M. Cassandre, cover for Harper's Bazaar, 1939. 
A perfume-bottle nose, lipstick mouth, and powder-puff cheek.


